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� Impronta Etica is a non profit organisation
born in 2001 to promote sustainability and
Corporate Social Responsibility (CSR).

� Its main objective is to create a network
among members companies and with similar
organisations, and to promote their active
participation in international institutions dealing
with sustainability and CSR.

� Impronta Etica is also committed to make Italy a
crucial actor in Europe on the issues of CSR and
sustainable development. To this end, the
association operates as a National Partner
Organization of CSR Europe, European
network of companies and organizations
operating for the international promotion of CSR.

THE NETWORK



MEMBER COMPANIES
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WHAT 

DO WE 

DO ?



RESEARCH

Research 
activities 
together with 
member 
companies, 
universities and 
other local 
organisations 
(business 
organisations)

Publication of 
guidelines on 
CSR-related 
issues



Public 
newsletter 
and website

Social media

Public 
events

INFORMATION AND UPDATE ON 

CSR-RELATED ISSUES



Services to 
members: 
assessments, 
benchmarks, 
training, working 
groups and so-
called 
“laboratories”

Participation to 
EU-funded 
projects

PROJECTS WITH MEMBER 

COMPANIES



Impronta Etica is a National Partner Organization (NPO) 
of CSR Europe.

CSR Europe is the leading European business network for 
Corporate Social Responsibility. Through its network of 
around 53 corporate members and 45 National CSR 

organisations, it gathers over 10,000 companies, and acts as a 
platform for those businesses looking to enhance sustainable 
growth and positively contribute to society. In its mission to 
bring the CSR agenda forward, CSR Europe goes beyond 

European borders and cooperates with CSR organisations in 
other regions across the world.

http://www.csreurope.org

EUROPEAN PARTNERS



STRATEGIES AND TOOLS 

TO COMMUNICATE CSR TO 

THE FINANCIAL 

COMMUNITY



Support Impronta Etica’s member companies in developing 

and enhancing their capacity to communicate on their 

sustainability performance to institutional investors and to 

the financial community at large (analysts, ESG research 

providers…)

OBJECTIVES OF THE WORKING GROUP

February 2015: publication of 
guidelines with useful tools to support 
companies



• Current normative trends in Europe and worldwide: 

increasing demand for non-financial reporting;

• Increasing attention of institutional investors on non-

financial performance.

ALTHOUGH companies face a series of obstacles.

WHY SHOULD COMPANIES ENHANCE 

THEIR STRATEGIES ON 

COMMUNICATING CSR TO INVESTORS 

?



• Gap between ESG data provided by companies and those 

required by investors (in terms of relevance, 

comparability…);

• Difficulty for companies to understand the needs of 

analysts and investors.

WHICH OBSTACLES TO COMMUNICATE 

CSR TO THE FINANCIAL COMMUNITY ?



WHICH STEPS TO DEFINE A STRATEGY 

TO COMMUNICATE CSR TO THE 

FINANCIAL COMMUNITY ?

1. Map current and 

potential SRI players

2. Select 

contents and 

communication 

channels

3. Select 

engagement 

activities to 

implement

4. Define a communication and engagement strategy



WHICH POTENTIAL INTERLOCUTORS 

AND HOW TO IDENTIFY THEM ?

1.

Mapping potential interlocutors aims at helping the 

company to identify:

• The reference context (level of interest of SRI players);

• Current visibility;

• Potential visibility.



WHICH CONTENTS AND WHICH 

CHANNELS ?

2.

• Selection and elaboration of contents in an “investor-

friendly” way;

• Integrated communication (sustainability performance 

and economic and financial results)

• Selection of communication channels 



HOW TO ENGAGE TARGET 

INTERLOCUTORS?

3.

• Definition of level of engagement for each target;

• Importance of continuous collaboration between IRO and 

CSR manager, and of involvement of top management 



WHICH COMMUNICATION AND 

ENGAGEMENT STRATEGY ?

4.

• Depends on: investment criteria used (capitalisation, 

sector, market) and level of interest for CSR-related 

issues;

• 3 possible levels of engagement: exploratory, upgrading 

or high-level engagement strategy


